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Development of Health Food Information Tool for Pharmacist
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Abstract: Recently, information on health and diet has become the biggest interest among the people in Japan, and thus is
now available on television, in magazines and on the Internet. These overflow information would rather affect one’s
lifestyle and use of medical service, which might even lead to health hazards. Therefore it is important to disseminate the
proper information, including importance of well-balanced diet and physical activity for health promotion and maintenance,
the safety and effectiveness of food and food components based on scientific evidence, actual effects of health foods, and
difference between food and medicine. Currently the role of the pharmacist has shifted from traditional dispensing and
drug administration to health care and the provision of drug information. Pharmacist should prepare and provide the
information of not only drugs but also health foods from the view point of consumers. Under this circumstance, we
developed information tool on safety and effectiveness of health foods for pharmacist.
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Table. 1. The content of survey questionnaire

Table. 2 Opinion results for survey
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Fig. 3. Result of the Questionnaire survey for information cards
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